Joel Osteen is America's most popular televangelist and pastor of the country's largest congregation, Lakewood Church in Houston, TX. The 54-year old has been preaching since 1999, and his sermons air in over 200 U.S. markets and over 100 around the world. This study provides a brief introduction to the man and his ministry and reports the results of a selfselective survey (N = 403), employing analysis of variance and correlation analysis to examine relationship between viewer exposure to Osteen and perceptions of him and his message through five measurement scales. Key demographic variables are also considered for interaction effects.
INTRODUCTION
Who is Joel Osteen? On July 3, 2005, CNN's Larry King introduced Pastor Joel Osteen to his viewers as "evangelism's hottest rising star" (King, 2005) . Almost a year later, Rob Simmelkjaer of ABC News' "Inside the Newsroom" declared Osteen to be "the most famous television pastor of our Age" (Simmelkjaer, 2006) . Jeremy Desel referred to Osteen in his television news report as "Houston's rock star of a preacher" (Desel, 2004) , and Steve Wilson spoke of him as "the reigning 'King of Charismatics'" (Wilson, 2005) . Auburn University historian and biographer of multiple televangelists, David Edwin Harrell, pays Osteen a huge compliment when he states that he "could pass for a Billy Graham protégé." (Garrison, 2005) . In fact, the annual report "The 50 Most Influential Christians in America" conducted by The Church Report, which stems from more than 200,000 nominations by its print and online readers, in 2007 ranked Osteen #1 and Billy Graham #2 (Church Report, 2007) . 
Osteen's Secret to Success
So what is it about Osteen that resonates in the hearts of millions of viewers each week? Osteen claims not to know the reason why his ministry is flourishing far above those of his peers. "I don't know why. I don't know, I can't put my finger on it," Osteen began his response to ABC's Terry Moran in a Nightline interview, "because other people are loving and hopeful, and all that. I don't know. I don't know, maybe it's just, I don't know what it is" (Moran, 2006) . He elaborated to Harry Smith on CBS's The Early Show, "I don't know if it's one thing. People often ask. But I think part of it is that the message is positive, it's hopeful, it seems like there's so many negative things pulling people down today that they're looking for some inspiration, some encouragement" (Smith, 2005) .
Despite all his successes, Osteen continues to exude a down-to-earth spirit, humility and childlike naivety. He even confessed to Wilson (2005) , "When I wrote my book, this is going to sound naïve and maybe I shouldn't say it, I didn't know I was gonna (sic.) get paid for it." That is, he says, he did not realize that he would receive royalties beyond the initial author's advance he was paid. Romano (2005) , however, is not convinced and believes that Osteen's "self-effacing, shy demeanor belies a keen eye for the theatrical value of a church service and an absolute belief in what he is doing."
Should Osteen be viewed as a model for mass media religious communicators or should he be viewed more cautiously? Osteen is certainly not without his critics. ''He's not in the soul business, he's in the self business,'' says James B. Twitchell, author of a book on megachurches called, Shopping for God: How Christianity Went from in Your Heart to in Your Face (Blumenthal, 2006) . According to Ole Anthony, president of the Trinity Foundation, a Dallas-based religious media watchdog group that keeps a close 294 watch on televangelists, Osteen is "popular because we live in a nation that demands cotton-candy theology. His service is just a pep rally. It's all about you" (Ryan, 2005) .
Miller and Carlin (2010) attribute Osteen's success to a theory that he serves as a "cultural selfobject" for viewers. His preaching has been described as "relentlessly sunny and positive" (Chang, p. 61) , "mesmerizing" (Lee & Sinitiere, 2009) , and as an "energetic, New Age gospel of hope and self-help-simple Scripture-based motivational messages, notably devoid of politics and hot-button policy issues" (Romano, 2005) . Osteen says, "I'll be the first to admit my sermons are uncomplicated" (Wilson, 2005) . He certainly makes no apologies when questioned about why he does not address hotbutton issues such as abortion and gay rights. A typical response is "I don't feel like that's my thrust…you know, some of the issues that divide us, and I'm here to let people know that God is for them and he's on their side." (Heslam, 2006) .
According to Martin (2006) , "Joel readily acknowledges that he is not an exegetical preacher who begins with a passage of scripture and expounds upon its meaning for his congregation" (p. 172). Osteen affirms to Martin, "I know doctrine is good. We need doctrine, but I think the average person is not looking for doctrine…Most of what I preach is about the simple things" (pp. 172-73) . When questioned about what his primary message is to people by Rhonda Tse (2005) in an interview for The Christian Post, Osteen replied:
The primary message is that God is a good God, that He is on our side, that when we obey Him, trust him and love Him, we're going to live a rewarding life. I guess when you boil it down, it's a message of hope and encouragement…God is on our side, and we can overcome.
Such relentless themes of positivism and prosperity and avoidance of serious doctrinal and moral issues is what concerns many evangelicals. Jason Byasse (2005) laments that "the gospel offered by the smiling preacher on the screen is simply the same platitude over and over" and that "he risks placing a Christian overlay on a pagan gospel of acquisition" (p. 23). Osteen, however, offers a takes issue with those who claim he is all about health and wealth. In his second interview with Larry King (2006) , Osteen expresses his disapproval of the prosperity gospel label. "That's something I kind of get tagged with that I don't even like," hs says and adds, "I'm not a prosperity preacher." He offers this rebuttal to Martin (2005) , …I never preach that whatever you say, you can get-'I want five Cadillacs.' 'I'm going to be president of this company.' I never believed that kind of stuff…People will probably laugh, but I don't feel like I am a prosperity preacher. I do believe though that God wants us to prosper…I just don't think Christians should feel that they have to stay at the lower rung of the ladder. I also point out that prosperity is not just about money…In my next book I'm going to be clearer about that. I believe God wants us to be blessed, but it's only so that we can be a blessing (pp. 171-72) .
Osteen has also begun to express his views on some important matters that he has previously been criticized for skirting. When asked by Larry King (2006) about his view of homosexuality, Osteen answered, "Well, to me, Larry, it's not [G]od's best…the scripture clearly defines that it's not-it's considered a sin." When King asked Osteen about their previous interview in which Osteen did not clearly state his conviction that Jesus is the only means of salvation, Osteen expressed his regret over the confusion and answered unequivocally, "I believe that Jesus is the only way to heaven."
Despite the fact that the public spotlight shines brightly on Osteen and much is written about him in the popular press, the observation of Miller and Carlin (2010) still holds true, "Despite Osteen's popularity and Lakewood's burgeoning numbers, the available literature on Osteen and Lakewood Church is scarce" (p. 28). Only one book on Osteen has been published (Young, 2007) . Although much speculation exists about why Osteen is popular, this study actually surveys Osteen's viewers to determine the answer by exploring correlations between viewer exposure to Osteen and various metric and non-metric data.
Literature Review
In the past decade, scholarly essays on televangelists have steadily decreased, whereas the 1980s through the early 1990s witnessed keen interest in televangelism and religious programming in general. The rise of the religious right and its close association with televangelists such as Pat Robertson and Jerry Falwell concerned many. The popularity of fundamentalist preacher Jimmy Swaggart and the growing audience of religious television programs such as Jim Bakker's The PTL Club and Pat Robertson's The 700 Club also generated interest, as well as the frequent political, financial and moral scandals associated with them.
Studies focused on the personalities in religious programming (Frankl, 1988; Hadden & Swann, 1981; Lewis, 1988; Pullum 1990) , themes and topics of religious programming, especially the political rhetoric (Abelman, 1990; Abelman & Pettey, 1988; Abelman & Neuendorf, 1987; Hadden & Frankl, 1987; Zagano, 1994) , the effects of the televangelists' scandals (Ableman, 1988a (Ableman, , 1991 Fan, Wyatt, & Keltner, 2001; Hadden, 1993) , the relationship between ritual and televangelism (Alexander, 1994; Gaddy & Pritchard, 1985; Prévos, 1990; Schultze, 1985) , and the demographics and motivations of viewers (Abelman, 1987 (Abelman, , 1988b (Abelman, , 1989 Bourgault, 1985; Buddenbaum, 1981; Gerbner, et. al., 1984; Korpi & Kim, 1986; Peck, 1993; Pettersson, 1986; Schultze, 1988 Schultze, , 1991 Wright, 1989) .
In more recent times, interest in televangelism has declined sharply. Outside of a reprint in 2003 of Schultze's Televangelism and American culture: The business of popular religion, which first appeared in 1991, the scholarly presses have produced little on the subject since the early 1990s. It seems as though the scholarly community either lost interest or expected the fallout from the many scandals and failed political efforts of the late 1980s and early 1990s, coupled with the rising cost of religious broadcasting, to marginalize its role in society. Except for a few examples (Armstrong, Hallmark, & Williamson, 2005; Gutwirth, 1999; Howley, 2001) , attention turned away from the televangelists and their audience to the effects of media and communication technologies on religion in general.
While some of the names and faces have changed, televangelism remains firmly fixed on the media landscape. William F. Fore (2007) , alarmed by fundamental televangelists' continued political influence and power to effect cultural change, calls for a renewal in televangelism research. This study does not focus on the themes of political influence or cultural change, and its subject is not a fundamentalist, but it is an attempt to promote scholarly discussion on the topic of televangelism and in particular its latest star, Joel Osteen.
A review of both the popular discussions and the scholarly literature noted above brings several research questions to bear on this new context. In regard to viewing audience demographics, the previous studies revealed what Abelman (1988b) dubs the "demographically downscale" (p. 114). The composite picture is one of minority, older women with lower income and education levels. While this was not the case in the beginning (Parker, Barry & Smythe, 1955 ) the picture soon developed after the novelty of televangelism subsided; but Howley (2001) proposes that today's audience might be gentrifying.
Furthermore, the previous studies focusing on viewer's uses and gratifications indicate that people watch televangelism programming for a variety of reasons, among which are para-social identification with the televangelist, identification with the sociopolitical message, it lifts their spirits, helps them feel closer to God, provides moral support, offers salvation, reinforces religious orientations, teaches about God and the Bible, and strengthens their faith. Related to these uses and gratifications, Gurtwith (1999) observed that the "most important televangelists…avoid pointing an accusatory finger at the sinful condition of the listeners," and that "numerous televangelists" especially "preachers from the pentecostal milieu" preach the "Health and Wealth Gospel" (p. 127).
In light of these observations, the following eight research questions are raised: RQ1 -Is exposure to Joel Osteen affected by viewer demographics? RQ2a -Is exposure to Joel Osteen correlated to viewer perception of him as a good preacher?
RQ2b -Do demographic variables provide significant variance to viewer perception of Joel Osteen as a good preacher?
RQ3a -Is exposure to Joel Osteen correlated to viewer perception of him as a biblical preacher?
RQ3b -Do demographic variables provide significant variance to viewer perception of Joel Osteen as a biblical preacher?
RQ4a -Is exposure to Joel Osteen correlated to viewer perception of his sincerity? RQ4b -Do demographic variables provide significant variance to viewer perception of Joel Osteen's sincerity?
RQ5a -Is exposure to Joel Osteen correlated to encouragement by his message? RQ5b -Do demographic variables provide significant variance to viewer's level of conviction by Joel Osteen's message.
RQ6a -Is exposure to Joel Osteen correlated to conviction by his message? RQ6b -Do demographic variables provide significant variance to viewer's level of conviction by Joel Osteen's message.
RQ7a -Is Exposure to Joel Osteen correlated to perception that he is a health and wealth preacher?
RQ7b -Do demographic variables provide significant variance to viewer perception that Joel Osteen is a health and wealth preacher?
RQ8a -Is exposure to Joel Osteen correlated to viewer perception that his sermons address important social and political topics?
RQ8b -Do demographic variables provide significant variance to viewer perception that Joel Osteen's sermons address important social and political topics?
Methods
In order to gather information from Joel Osteen viewers, a survey was created on March 4, 2007, through the Internet resource Survey Monkey. The survey consisted of 23 categorical questions for demographic research, 69 Likert-scale (1-5) questions for ascertaining respondents' perceptions of Joel Osteen and his sermons, and five openended questions. It was advertised on the homepage of the researcher's personal website and a link to the survey e-mailed to the researcher's distribution list. A Google AdWords campaign featuring an invitation to take a "Free Joel Osteen Survey" with a link to the survey ran from Mar. 4, 2007 , to Apr. 27, 2007 . The Google ad received 63,888 impressions with 315 click-throughs to the survey (.49%). In addition to this, a keyword search on Myspace was performed for the search string, "Joel Osteen." This yielded a return of 10,700 profiles in which Joel Osteen is mentioned in some context. The first 500 individual profiles in the search results' list were contacted through their Myspace e-mail links. A brief explanation for why they were being contacted, i.e., they mentioned Joel Osteen in their profile, was given, followed by a short explanation of the nature of the survey and an invitation to click on the provided link to take it.
A request was made to Lakewood Church for permission to hand out flyers advertising the survey on the church property during the researcher's visit to the church on February 24, 2007. The denial of this request came through Drew Hutto, Lakewood Church Director of Correspondence (personal communication February 21, 2007) . A subsequent request to Lakewood Church asking them to send their members an e-mail link to the survey was politely denied by Executive Director of Joel Osteen Ministries, Duncan Dodds (personal communication, March 15, 2007) .
The total number of survey submissions was 521, with incomplete surveys totaling 118 due to respondent's age being less than 18 (n = 15), respondent answering "no" to the question "Do you know who Joel Osteen is?" (n = 18) and exiting the survey prior to completion (n = 85), yielding a final sample size of 403. The study sample, therefore, represents adults ages 18 and older who have had at least limited exposure to Joel Osteen. Ninety-five percent of respondents indicated they have watched Joel Osteen preach on TV (n = 384), and over half had read his first book (n = 220).
The demographic data collected were: age, gender, ethnicity, education, marital status, income, and religious affiliation. The dispersion of survey respondents in these areas is reported in Table 1 . Nine questions to which respondents answered "yes" or "no" measured their level of exposure to Joel Osteen and are listed in Table 2 . Answers to these questions were dummy coded (no = 0, yes = 1) and then transformed in SPSS into one composite variable in order to test for correlations with other variables. 
Results
To answer RQ1 an independent samples t-test was performed to test the effects of gender on the composite exposure variable. Due to the large number of levels within some of the categorical IVs, series of one-way ANOVAs were run to test the remaining five demographic variables. As displayed in Table 3 , these tests yielded only one significant interaction effect with the IV of Marital. In order to test RQ2a-RQ6a five measurement scales in addition to Exposure were created from the metric data, each with a Cronbach alpha reliability coefficient ≥ .91: Good Preacher (n = 5, a = .91), Biblical (n = 4, a = .96), Sincerity (n = 8, a = .97), Encouragement (n = 4, a = .94), and Conviction (n = 12, a = .92). A new composite variable was computed for each scale. See Appendix for measurement scale variables. Correlation analysis on the five composite variables, showed moderate, positive correlation between Exposure and all five variables: Good Preacher (r = .44, p < .01), Biblical (r = .40, p < .01), Sincerity (r = .45, p < .01), Encouragement (r = .45, p < .01), and Conviction (r = .48, p < .01). In order to test the related RQ2b-RQ6b, an independent samples t-test was performed to test the effects of gender, and a series of one-way ANOVAs was performed to ascertain levels of variance. Table 4 presents the results of these tests.
Attention now turns to RQ7a which asks whether or not Exposure is correlated to viewer perception of Joel Osteen as a health and wealth preacher. Two likert-scale survey questions gauged this viewer acuity: Q83 -Joel Osteen's sermons focus on the theme of prosperity Q91 -Joel Osteen's sermons are often about money Correlation analysis reveals that there is only a minor, negative correlation between Exposure and Q91 (r = -.26, p < .01), while a mildly stronger, positive correlation exists between Q83 and Q91 (r = .31, p < .01). A simple regression analysis between Exposure and Q91 yields an adjusted R2 of only .07. This indicates that exposure is not a good predictor in this equation.
While Exposure might not have much to do with this perception, RQ7b asks whether or not demographic variables do. An independent samples t-test and a series of one-way ANOVAs revealed several significant interaction effects, as Table 5 illustrates. Osteen claims not to be political, and his viewers agree. Correlation analysis shows no relationship between Exposure and Q72 (r = .01, p = .40). A slight correlation between Exposure and Q73 (r = .22, p < .01), however, does indicate that viewers believe Osteen's sermons do address pertinent social issues. Although Exposure itself is not correlated to Q72 and only minimally to Q73, an independent samples t-test and correlation analysis (see Table 6 ) indicate that demographics do play a role and point to the likelihood of another variable besides Exposure lurking beneath the surface.
Discussion
Each of the nine RQs in this study receives an affirmative answer. The results for RQ1 reveal that demographics do impact Exposure. The most significant demographic variable turns out to be the viewer's marital status. A Bonferroni t-test comparison reveals the significant mean difference occurs between the single, never-married and those married for the first time, t = .47, p < .05. These demographic results raise interesting questions for future studies. Howley's suggestion that the televangelism viewing audience is gentrifying seems true in the case of Joel Osteen. If the respondents to this survey are typical of the viewing audience in general, then the lot remains predominantly female, but growing younger, and no longer minorities or confined to the lower strata of education and income levels. Why a significant variance exists between those never married and those married for the first time and the causes for the significant interaction effects deserves further study.
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The next five RQs all deal with the relationship between viewer exposure to Joel Osteen and thoughts about him and his message, so they are treated together. This study has shown that a significant interaction (p < .01) exists between a viewer's level of exposure to Joel Osteen and evaluation of him as a good preacher (r = .44), who is biblical (r = .40), sincere (r = .45), encouraging (r = .45), and convicting (r = .48). Is it any wonder that televangelists like Osteen operate multifaceted ministries that constantly keep their image and message before the public?
In addition to the role of Exposure, this study indicates that demographic variables also play a significant role. Ethnicity and religious background seem to play the lesser role in the case of Osteen's viewing audience. As Table 4 (above) demonstrates, education level accounts for the greatest and most significant amount of variance in the model. A Bonferroni t-test comparison reveals multiple significant interaction effects that point to substantial variance between upper and lower education levels in relation to one's estimations of Joel Osteen. In regard to Sincerity, for example, those at the graduate and post-graduate school levels have means 4.45 (p < .05) and 7.59 (p. < .01), respectively, lower than those at the high school level (range = 32). The variance between these education levels increases at the point of Conviction with scores 7.30 (p. < .01) and 9.30 (p < .01), respectively, lower (range = 39). In the same way, never-married viewers and those divorced tend to score higher means than first-time married viewers, 3.31 (p < .05) and 3.51 (p < . 05), respectively, on Sincerity (range = 32). Other interesting comparisons are present but space prevents commenting further here.
In light of the claim of Joel Osteen's critics that he focuses too much on prosperity, RQ7 puts the question to the test. The results are that a significant (p < .01) but not impressively strong, negative correlation (r = -.26) exists between Exposure and agreement that Osteen's sermons are often about money (Q91). This is encouraging and indicates, perhaps, that those who pay closest attention to Osteen see more than dollar signs.
Education and Income generated significant variance at Q91 (p < .05 and p < .01, respectively), and Bonferroni t-test comparisons indicate that high education and income levels increase sensitivity to financial matters. It stands to reason that if significant correlations occurred at Q91, they could be expected at Q83. This did not happen, in the researcher's mind, due to a poorly worded survey question. Had Q83 better stated, "Joel Osteen sermons often focus on the theme of prosperity," results might have been different. As it stands, only Religion caused a significant score on Q83, as reported in Table 5 above.
RQ8 raised the question of whether or not Exposure is correlated to belief that Osteen's sermons address important social and political topics. In the end, only infinitesimal correlation (r = .01) and that far from being significant (p = .40) exists between viewer's exposure and discernment of political content in sermons. A small correlation (r = .22) of high significance (p < .01) surfaces between Exposure and belief that Osteen preaches sermons on important social topics. As with all previous seven RQs, demographics account for significant variance and deserve more elaboration.
Another interesting observation is the relatively small amount of variance accounted for by Religion in the various study models presented in this study. The fact that this current endeavor received a good response from viewers with moderate to high exposure to Joel Osteen could account for the greater level of agreement in this area.
CONCLUSION
More research is needed to explore why different demographics load higher in some areas than others in the particular case of Joel Osteen and what that might bespeak not only of viewer motivations, but also of positive lessons for those committed to connecting to a mass audience, and in particular, through religious communication. Osteen has attracted a broad and diverse audience and has put televangelism back in primetime. This point alone compels the scholarly community, especially that segment within it devoted to studying religious communication, not to leave it to the popular press and critics to rewrite the unknown history of televangelism.
